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Lesson plan
Visual Design

◦ Typography

Information Design
◦ Grids and Grouping, Alignment
◦ Reading and Navigating



Information design

Grids and Grouping, 
Alignment



Grid Systems (Java L&F, 2001)

Java Look and Feel Design Guidelines, 2001, 
http://java.sun.com/products/jlf/ed2/book



Jan Tschichold’s Bauhaus 
Revolution

















Inside NYTimes.com







When creating templates, design for the longest text 
block



In general, left-aligned text is faster to skim (in places 
that read left-to-right)





Alignment guides the eye, 
reducing cluJer

• Avoid slight misalignments 

they undermine your ability to beacon organization. 

• We ‘automatically’ notice patterns 

and deviations 

• So when you deviate from a pattern 

do so strategically 

• And use visual proximity and scale 

to convey semantic information



When to use top, left, and 
right alignment



Add an address: right aligned 
labels

Amazon, Add an Address. To learn more, see Luke Wroblewski, Web Form 
Design



Account: Left-aligned labels

Amazon, Add an Address. To learn more, see Luke Wroblewski, Web Form Design



Sign-in: top-aligned labels

Amazon, Add an Address. To learn more, see Luke Wroblewski, Web Form Design



A brief word on color 

• Pay attention to it 

• Design in grayscale first 

• Keep luminance values from grayscale when moving to color



Amazon in Grayscale



Amazon in Color



Color (Java L&F)

• Six colors in two groups 

• Clean, consistent look

• Easy on eyes (mostly gray)



Make space, guide the eye



Grids: To learn more...

• Kevin Mullet and Darrell Sano, Designing Visual Interfaces 

• Luke Wroblewski, Web Form Design

• Jan Tschichold, The New Typography



Informavores!



InformaUon Scent
• Can people figure out how to get to the information they want? 

• Do they realize what options are available?



How can you detect poor scent?
• Flailing 

• Low confidence 

• Back button



Low-Scent Navigation

• Surprising categories 

• Short links 

• Hidden navigation 

• Icons provide little additional information



Generic Icons Rarely Help



Icons help when...
• they facilitate repeat recognition 

• when you know what something looks like but not what it’s called 

• Good redundant coding can help



Improving scent: multi-word 
links

• With specific, recognizable terms 

• Trigger words, not “clever” terms 

• This also helps accessibility



Improving scent: Speaking Block 
Navigation



Does location matter?



Eyetracking

Image courtesy Ed Cutrell, Microsoft Research



Design for glanceability

The Poynter Institute www.poynter.org/extra/eyetrack2004



Prime Real Estate 
• Above the fold 

• Where people expect 

• Where other pages put similar content 

• Not where ads usually



People are more than happy to 
scroll if they think they’ll be 
rewarded



How People Read Online



End of lecture


